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55710158: MAJOR: BUSINESS ADMINISTRATION FOR EXECUTIVE; M.B.A.
(BUSINESS ADMINISTRATION FOR EXECUTIVE)
KEYWORDS: BRAND IMAGE
ORAWAN SANEILUKSANA: BRAND IMAGE CONTRIBUTING TO BRAND LOYALTY
IN S-26 POWDER MILK OF CONSUMERS IN PATTAYA AREA, CHON BURI PROVINCE.

ADVISOR: YORDYING THANATAWEE, Ed.D., 101 P. 2015.

The study attempts to study brand image affecting to brand loyalty in S-26 powder milk of
consumers in Pattaya area, Chon Buri Province. It was found that the majority of the consumers were
females, were in the age of 30-39, obtained bachelor degree, were government officials/ worked for
private sectors, earned the average monthly income of 30,001-40,000 baht, and learned S-26 powder
milk well. The consumers perceived that the price of S-26 powder milk was appropriate to its quality
whilst it was available in baby shop and general department stores. Providing premium gifts could
motivate consumers to buy more. In addition, the nutrients in S-26 powder milk were Antioxidants and
S-26 powder milk could help improve children development. S-26 powder milk then was worthier than
other brands of powdered milk. Moreover, consumers frequently mentioned S-26 powder milk in a good
way.

The results from proving hypothesis at the statistically significant level of 0.05 showed that

1. Gender-Consumers with different gender had a level of loyalty toward S-26 powder milk
in overall with no difference whilst consumers with different age had the different level of loyalty
toward S-26 powder milk in overall.

2. Marketing mix factors correlated with the level of loyalty toward S-26 powder milk with
the highest Correlation Coefficient value. In other words, place, product, and promotion were at the high
and moderate level with Correlation Coefficient (R) of 0.683, R Square (Rz) of 0.466, which positively
related with independent variables to predict the dependent variables at 46.1 per cent.

3. Brand image factors correlated with the level of customers' loyalty toward S-26 powder
milk with the highest Correlation Coefficient value. In other words, worth for the money of S-26 powder
milk, quality of S-26 powder milk, and advantage of S-26 powder milk were at high and moderate level
with Correlation Coefficient (R) of 0.635, R Square (Rz) of 0.403, which positively related with

independent variables to predict the dependent variables at 39.8 per cent.
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/VARIABLES=P11 P12 P13 P14 P15 P21 P22 P23 P31 P32 P41 P42 P43 P44

/SCALE(ALL VARIABLES') ALL

/MODEL=ALPHA

/SUMMARY=TOTAL.

Reliability
Notes
Output Created 03-7.1.-2558, 20 WIWN1 21 WA
Comments
Input Data C:\Users\Administrator\Desktop\BUU\IS LY
UN 4 SPSS\Try out.sav
Active Dataset DataSet0
Filter <none>
Weight <none>
Split File <none>
N of Rows in Working 30
Data File
Matrix Input
Missing Value Handling Definition of Missing User-defined missing values are treated as
missing.
Cases Used Statistics are based on all cases with valid data
for all variables in the procedure.
Syntax RELIABILITY
/VARIABLES=P11 P12 P13 P14 P15 P21 P22
P23 P31 P32 P41 P42 P43 P44
/SCALE('ALL VARIABLES') ALL
/MODEL=ALPHA
/SUMMARY=TOTAL.
Resources Processor Time 00 00:00:00.000

Elapsed Time

00 00:00:00.007

[DataSet0] C:\Users\Administrator\Desktop\BUU\IS IRIONLIN 4 SPSS\Try out.sav




Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded"

Total

30

0

30

100.0

100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha N of Items
.814 14
Item-Total Statistics
Corrected Item- Cronbach's
Scale Mean if Scale Variance Total Alpha if Item
Item Deleted if Item Deleted Correlation Deleted
Product Q1 54.70 18.700 .696 786
Product Q2 54.63 18.999 528 796
Product Q3 55.03 16.861 706 177
Product Q4 54.73 20.202 370 .807
Product Q5 54.80 19.338 .619 793
Price Q1 55.00 20.828 282 812
Price Q2 55.03 17.757 .650 784
Price Q2 55.17 18.902 574 793
Place Q1 54.37 18.861 .629 .790
Place Q2 54.23 21.151 .220 815
Promotion Q1 54.80 21.407 126 821
Promotion Q2 54.50 21.017 .200 817
Promotion Q3 54.70 20.286 339 .809
Promotion Q4 55.30 17.597 358 .827

RELIABILITY

/VARIABLES=I11112 113 114 115116 117 118 121 122 123 131 132 133

/SCALE('ALL VARIABLES') ALL

/MODEL=ALPHA

/SUMMARY=TOTAL.
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Reliability
Notes
Output Created 03-A.1.-2558, 20 WIWN1 22 WA
Comments
Input Data C:\Users\Administrator\Desktop\BUU\IS H3NLN
4 SPSS\Try out.sav
Active Dataset DataSet0
Filter <none>
Weight <none>
Split File <none>
N of Rows in 30
Working Data File
Matrix Input
Missing Value Handling Definition of User-defined missing values are treated as missing.
Missing
Cases Used Statistics are based on all cases with valid data for
all variables in the procedure.
Syntax RELIABILITY
/VARIABLES=I11112 113 114 115116 117 118
121122123 131 132 133
/SCALE(ALL VARIABLES') ALL
/MODEL=ALPHA
/SUMMARY=TOTAL.
Resources Processor Time 00 00:00:00.000

Elapsed Time

00 00:00:00.012

[DataSet0] C:\Users\Administrator\Desktop\BUU\IS A3 VN 4 SPSS\Try out.sav

Scale: ALL VARIABLES




Case Processing Summary

N %

Cases Valid 30 100.0

Excluded" 0 .0

Total 30 100.0
a. Listwise deletion based on all variables in the procedure.

Reliability Statistics
Cronbach's Alpha N of Items
.857 14
Item-Total Statistics
Corrected Cronbach's
Scale Mean if Scale Variance if [tem | Item-Total Alpha if Item
Item Deleted Deleted Correlation Deleted

Aaauia Q1 55.33 18.782 537 846
Aaauia Q2 55.33 18.230 579 843
ﬂﬂ!t’flmwa Q3 55.33 18.713 555 .845
AuauIR Q4 55.47 17.913 587 842
Auauia Q5 55.37 18.723 481 848
Auauia Q6 55.40 17.490 712 835
ﬂmz-mﬁ’a Q7 55.27 18.340 .610 .842
ﬂﬂ!t’flmwa Q8 55.27 17.513 .565 .844
auilszTomi Q1 55.17 19.868 175 866
auilsyTomd Q2 55.93 16.754 560 846
auilsyTowi Q3 55.50 18.534 558 845
AMUANAT Q1 55.20 18.510 464 849
AMUANAT Q2 55.20 18.993 422 852
AMUANA1 Q3 55.03 18.861 383 854

RELIABILITY
/VARIABLES=R1 R2 R3
/SCALE(ALL VARIABLES') ALL
/MODEL=ALPHA
/SUMMARY=TOTAL.

Reliability




Notes
Output Created 03-9.1.-2558, 20 WIWN1 22 WA
Comments
Input Data C:\Users\Administrator\Desktop\BUU\IS
I@38UUN 4 SPSS\Try out.sav

Active Dataset DataSet0

Filter <none>

Weight <none>

Split File <none>

N of Rows in 30

Working Data File

Matrix Input

Missing Value Definition of Missing | User-defined missing values are treated
Handling as missing.

Cases Used Statistics are based on all cases with
valid data for all variables in the
procedure.

Syntax RELIABILITY
/VARIABLES=R1 R2 R3
/SCALE(ALL VARIABLES') ALL
/MODEL~=ALPHA
/SUMMARY=TOTAL.

Resources Processor Time 00 00:00:00.000

Elapsed Time

00 00:00:00.006

[DataSet0] C:\Users\Administrator\Desktop\BUU\IS T EUUN 4 SPSS\Try out.sav

Scale: ALL VARIABLES

Case Processing Summary

95

N %
Cases Valid 30 100.0
Excluded" 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the procedure.

Reliability Statistics



96

Cronbach's Alpha N of Items
753 3
Item-Total Statistics
Corrected Item- Cronbach's

Scale Mean if Scale Variance if Item Total Alpha if Item

Item Deleted Deleted Correlation Deleted
25nANA Q1 9.23 1.082 437 842
WSNANA Q2 9.03 1.068 557 698
WINANA Q3 9.00 .897 .786 431
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