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58920657 MAJOR: MARKETING COMMUNICATION; M.Com.Arts
(MARKETING COMMUNICATION)
KEYWORDS: AMBIENT SCENT, EMOTION, INTENTION, COFFEE CONSUMPTION
CHAMAIPORN DONSUCHIT: THE EFFECTIVENESS OF AMBIENT SCENT ON
CONSUMER EMOTIONS AND COFFEE CONSUMPTION INTENTION: SUCHADA
PONGKITTIWIBOON, Ph.D., 68 P., 2017

The objective of this research were to study the effect of ambient scent on
consumer emotion and behavior toward coffee consumption Using pre-experimental
methods. The sample consisted of 40 regular coffee consumers using a questionnaire.
And the smell of black coffee is an experimental tool. The researcher gave the sample
the same questionnaire before and after the smell. To measure emotions changes and
consumption behavior.

The research found that 1. After the experiment, the smell of coffee was
more positive emotion than before the smell of coffee. (p < 0.05). 2. After the
experiment, the smell of coffee was more intention than before the smell of coffee.

(p < 0.01). 3. And the emotion of the coffee consumers after the smell is related to the

consumer's intention to consume coffee (p < 0.05)
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