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57750015 : MAJOR: BUSINESS ADMINISTRATION FOR EXECUTIVE;
M.B.A. (BUSINESS ADMINISTRATION FOR EXECUTIVE)
KEYWORDS : INNOVATION/INTEGRATED MARKETING COMMUNICATION/
PURCHASING DECISION

THONGPUNYA LOPSUNTHORN: INNOVATION AND INTEGRATED
MARKETING COMMUNICATION AFFECTING PURCHASING DECISION FOR PASSIVE
FIRE SAFETY SYSTEM OF HILTI (THAILAND), CO., LTD. THESIS ADVISOR:

SUCHONNEE MATIYOTIN, D.B.A., 112 P. 2015.

The qualitative study attempts 1) to study descriptive information of personal factors,
innovation of integrated marketing communication, and purchasing decision and, 2) to study
innovation and integrated marketing communication affecting to purchasing decision for passive
fire safety system of Hilti (Thailand) Co., Ltd. 377 customers of Hilti (Thailand) Co., Ltd. were
selected with survey research method. Questionnaire passing validity and reliability test was used
as an instrument to collect the data. Then, the data were analyzed to find frequency, percentage,
mean, standard deviation, One-Way Anova F-test and Multiple Regression Analysis.

The findings reveal that the majority of respondents had registering capital between
one to five million baht (55.70 percent), were employee in no less-than-50-employee-private
companies (46.15 percent). The levels of attitudes of respondents toward product innovation of
Hilti (Thailand) Co., Ltd. were at the good level in overall. The attitudes toward integrated
marketing communication were also at the good level in overall whereas the attitudes toward
passive fire safety system of Hilti (Thailand) Co., Ltd. were at the good level in overall as well.
The results from testing hypothesis shows that different registering capital in personal factors
contributed to purchasing decision for passive fire safety system of Hilti (Thailand) Co., Ltd
without any different. Different number of employees in a company had an influence on
purchasing decision for passive fire safety system of Hilti (Thailand) Co., Ltdd differently.
Product innovation had an influence on purchasing decision at the quite low level (r = 0.336) at
statistically significant level of 0.05. In addition, integrated marketing communication influenced

on purchasing decision at the high level (r = 0.802) at statistically significant level of 0.05.
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