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56920753:  MAJOR: MARKETING COMMUNICATION; M.Com.Arts
(MARKETING COMMUNICATION)
KEYWORDS: CONTENT MARKETING/ FACEBOOK PAGE/ MESSAGE STRATEGIES/
MESSAGE FOMATS/ PRODUCT INVOLVEMENT
CHALERMKIAT ARKATSUPHA: MESSAGE STRATEGIES AND FORMATS OF
HIGH AND LOW INVOLVEMENT PRODUCTS VIA FACEBOOK PAGES. ADVISORY:
CHOMPUNUCH PUNYAPIROJE, Ph.D. 131 P. 2015

The purposes of this research were to study message strategies, formats and
objectives of high and low involvement products via Companies' Facebook Pages and
to study the relationships among high and low involvement products and message
strategies, brand appearances and formats. Quantitative content analysis was
employed in this study. The samples were 662 posts of high and low involvement
products published via Companies’ Facebook Pages from September to November
2014,

The research results revealed that top-five of message strategies were
Positioning Strategy, Generic Strategy, Brand familiarity Strategy, Affective Strategy and
Others. The message formats posed in Facebook Pages were Texts followed by Photos
and Videos. And the message objectives posed in Facebook Pages were Inform
followed by Present, Feel, Participate and Give. For hypothesis testing, the research
showed that there were statistically significant relationships between the product
involvement types and the message strategies and formats, including the brand
appearance at the level 0.001.
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking

panaft 44 uansdunuuagbenazaasglununiaiiauelssnviatefiang lu
ﬁ@LWGﬁﬁﬂLWW@@mmﬁmﬁmeﬁﬁﬁixﬁummLﬁlmﬁu&mﬁu FEUINRBUIUYEU -
WoAANEUW WA, 2557 nan1sidenudn

naniaueasiiaantsiialafawau 19 5u arndauwunstiaueansiianun
662 3w nansassianwdn 3aTlefims AR L%]f]mmmmm%mﬂugﬂ WLILANLLAN
fen A1 12 3u Andlusenas 63.2 sesasan Wun SnteRinmeanssnsiinastinde
it Sruaw 7 5u Aniduseras 36.8 lesnuunmunsudasnaidauiaaiusnaiu
NANITINENLIN

parARaTTE paieauglag ldaasdntunsiaduladunen (HIF) &
mauaueansiaenisliialesauan 9 Fu Anduseuar 47.4 anmisiiaueansiaeinle
Favan 19 30 TaeliAnleRinsuansusmiudinsnanuvasdusnniign v 7 3u Andu
stz 36.8 50909 Wun AaTlefinsnAnssTinaftidematin 41w 2 Fu Anudu
5aaaz 10.5

pauARaTIE s IneliaanaAnlunisinduladunan (LIF)
nanaueasiiaantstiaalasuou 6 u Anihienaz 316 annisiniaueansdneiale
Favun 19 3 taeWAnleRinmuaniusiinasimdewadn uaialefinsnansosiindn

UIRINLUAIAU 27U 3 T AsTlutasay 15.8 windu



66

peWARTT A RaTuglnaldmanalunsia@ulafiuwan (HIT) &
nstauaansfoanisliiataaiuou 2 u Andusasas 10.5 aannistinausansfaeinla
vanun 19 3 Tnalianlenauansusinadinudemaiin uazinlannsnansineiing

1 dl o ng a [T ! o
dranuuasa Auau 1 3w Aeflufaaay 9.3 winiu

peWARsTT A RaaRuan Iaeldmaua lunissindwlaflunan (LIT) &
nstauaansioanisldiataaiuou 2 u Andusasas 10.5 annistinausansfaeinla
vanun 19 3 Tnelianlenauansusinadinudemaiin uazinlannsnansineiingi

1 dl o ng a [T ! o
H1RMNBUAIBU ATUIU 1 T ARLLlUIRtAY 53 bNINU

19wh 4-5 Auanuariesazaesgluuunistinanetssimaadnuenitling uaewaiin
INALRIR IV ARI TN HIT AL AN AU seMdnaiRauiUENEw -

WoAANIEU WA, 2057

(1=659)
s na AR WA
dsmmmmsiaue HIF LIF HIT L -
wuusadnms (Text) = 0 = 0 = 0 = 0 = 0
g & = & = & = & = &
Yepwsngnumiald 34 52 83 126 3 05 278 422 398 604
Message)
defidenlaglds 5 08 30 46 4 06 13 20 52 19
wnaaau (Link)
FatifiaeiAn 39 59 5 80 5 85 - - 148 24
(Hashtag)
efdenladlud 3 05 1 02 5 86 - - 61 93
WML AT
timeian (Link &
Hashtag)
993 81 123 167 253 120 182 291 442 659 100.0

wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-

involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wauneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking

p9naft 4-9 uanspnudiniugasudnalssinmeannaieaiuaesnaaanioeiiy
miﬂiqﬂmmmﬁNEmﬁmsvﬂ,um@ﬁﬁm'ﬂ%ﬂ@qmﬁm@zﬁ”mmwﬁﬂwm’iﬁﬁuEﬂ?ﬁmu%@
wljnina Han1sISNLIGN UssimemaiAt iR EARaTA NN UANg
ﬂiqﬂgmmmf]NEmﬁmwﬂum@ﬁﬁﬂﬂ@l%ﬂ@qmﬁmm’éwmwﬁﬂﬁm’iﬁﬁutfﬂ*”nthu?qlmw‘snﬁﬂ

waansldadAnyneatanszau 0,001



5

annduauansfisinsldnagnénnsairanmaneallisuilin 41 3u nan1siee
Wuin psEAReRR psieugeae ldnanssdnlunssaauladundn (HIF) Snnsld
nagniTannTiganiauau 28 Tu Andhienaz 68.3 %Iw%wumﬂumiﬁf]mu@ﬁﬁmiﬂmﬂg
RINNARAA sa9asNn THun mwﬁmﬁmﬁﬁiﬁmwLﬁﬁqﬁuqqimﬂi’ﬁme"Luﬂ’]iﬁmﬁu’L@
o (HIT) finnsldinagmst anuau 12 3u Andlibenar 29.3 funisinauediingg
ﬂ‘mﬂgmﬁmﬁmﬁmsﬂﬁwmmj’mﬁmﬁu Lmzmwﬁmﬁm%ﬁﬁmmLﬁlmﬁuﬁ'ﬂmﬂ%ﬁmam
lunsipduladunan (LIT) fmstinauenagnisienmanealisuildminslinagnsil

Anuau 1 3u Andbesas 2.4 dadunistinauelaglifinnsdsngnsnansioed

1999 4-10  Aonudniudszudnalssiamanuifeniuaesnsnaaieiiunislang

a o dld A g ¥ 61 dl
°szM‘mN@mmwﬂum':Wmm';ﬂmﬂmmﬁmmxwauﬂ@mumimmum

wlafnina
(n=31)
o . N3N VRIATVARA U
UszLNNATI AR DU - 79N X 2
Usng Tdtsng
HI/F AU 2 - 2
Sneny 6.5 - 6.5
LI/F AU 14 - 14
ELUIE 45.2 - 45.2
HIIT AU 6 4 10 1.3
Snany 194 12.9 32.3
LIT AU 4 1 5
ELUIE 12.9 3.2 16.1
993 AU 26 5 3l
Saeny 83.9 16.1 100.0

wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking

A19197 4-11uapemnnudunugssudneilssianAnuinag N LA IA T N AR ST

n1sUsngaesnsNansinel luansninslinagninisainslanialunisld dowdemaiin

LA WANIFIRENLIAN ﬂixm‘wm’mLﬁﬂqﬁummmﬁNEmﬁmsv‘fﬁmwzﬁ’uﬁuéﬁumiﬂﬂﬂmm

mauARST lwansninslnagninisairtanialunsldtiuaemaiininassnei

o o o aa o

uﬂmﬁmmmmmﬁ@mu

0.001

andauauansninisldnagninisadielenialunisldia 35 3w nansadawusn

peWARTTARaaRuan Taeldaanasanuntsdndulafiuman (LIF) 3nnsli



7

nagnitanfiganauay 16 3w Anihienaz 45.7 Hunstivaualngilsingnsnansioet
14 5 Aefhienaz 40.0 uadlimngamuansiost 2 3u Anidhiesas 5.7 aeacn Wur
paARaTnE panieauglag ldagantunssaduladunen (HIF) Sn1sld
nagnsn S 13 3u Andlusesas 37.1 Fadunsti Lmu@ﬁﬂmﬂgmwamﬁmﬁﬁmm
wazRIHARTRT A T lmmualumssnduladuen (LIT) fnnsld
nagnitanua 6 3u Andlibenas 17.1 Hunisdiawalnesngnen@nsioi 2 T

AnihuFanay 9.7 uarlidengmnaudnsdet 4 3u Andufesas 11.4

prewd 4-12  avudniusesudnedssinnannnesiuaesnsn@aiusiiunislng
a o dld v '8 v v 1
ADIRINRA D LU sn AN nagmEn1sa319AA LAt A

naRSuaitudawaiinma

(n=68)
N3UIIN VRIATVARATUT
Uszinnasuansioun . 993 X 2
Usng Tdtsng
HI/F A 6 - 6
ELHRE 8.8 - 8.8
LI/F A 39 - 39
ELIE 57.4 - 57.4
HIIT AU 15 - 15 49.36™
ELIE 22.1 - 22.1
LIT AU 2 6 8
ELHRE 2.9 8.8 11.8
993 AU 62 6 68
ELHRE 91.2 8.8 100.0

" dudnAnynszeau 0,001

wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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S Teidn Anyiazsiu 0.001
wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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wuneime. HI/F= High-involvement/Feeling, LI/F = Low-involvement/Feeling, HI/T = High-
involvement/Thinking, LI/T = Low-involvement/Thinking
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