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SASIKARN TEERANAWIN : THE FEASIBILITY STUDY AND ANALYSIS OF
RELATIONSHIP BETWEEN BRAND PERSONALITY AND PERCEIVED VALUES OF
SMALL LOCAL COFFEE BUSINESSES IN THE EASTERN REGION OF THAILAND.

ADVISORY COMMITTEE: PETCHARUT VIRIYASUEBPHONG, 2022.

The purpose of this research is to investigate the feasibility study and analysis of
relationship between brand personality and perceived value of the small local coffee businesses in
the eastern region of Thailand. This research is a mixed method between qualitative and
quantitative research which quantitative research outweighing qualitative research. The objective
of the qualitative research is to study the feasibility of small local coffee businesses by analyzing
factors such as marketing, production, break-even point, profit, risk, and business development
guidelines. In-depth interview was performed to collect the important information from 12 small
local coffee entrepreneurs. The obtained data was analyzed and presented in a descriptive
statistical form. In part of the quantitative research, the purpose of this research is to analyze the
brand personality factors of small local coffee businesses that influence brand perception. A
questionnaire was developed as an instrument tool to collect the important data from 400 medical
personnel. The obtained data was analyzed and evaluated by using a statistical tool. Descriptive
statistics obtained from previous step were presented in form of the basic statistical data such as
mean, percentage, and standard deviation. In addition, the inferential statistical analysis and
multiple correlation analysis were performed to investigate the relationship between the
independent variables and the dependent variables. Hypothesis testing was performed by using

multiple linear regression analysis, with a statistical significance of 0.05.

By analyzing the data obtained from the questionnaire, the qualitative research
evaluation showed that the income statement for the first year had a turnover, a net profit, a net
present value of 1,387,830.53-baht, 202,243.60 baht, and 2,753,235.20 baht, respectively. A
payback period of the coffee business of 1 year and 2 months, which was considered an

investment with a short payback period. The results showed that the small local coffee business



has a return on investment and is financially profitable. In terms of sensitivity analysis, in the case
of the cost increases by 10 percent while the revenue remains fixed, it was found that the net
present value (NPV) is about 1,697,930.26 baht. This showed that the net cash flow received is
greater than the initial investment and in the event that income is reduced by 10 percent. In
another case of the cost remains fixed, it was found that the NPV is about 1,399,006.74 baht,
which means that the net cash flow obtained is greater than the initial investment. Therefore,
sensitivity analysis in both cases showed that small coffee businesses had investment possibilities.
For the quantitative research evaluation, it was found that the perceived value had a grade point
average of 3.979, which is a very high level. The respondents' opinions on brand personality with
a grade point average of 3.898, which is a very high level. In addition, the multiple correlation
regression analysis revealed that the factor that influences consumers' perception of value is brand
personality. The factors that matched the sub-assumptions included sincerity, excitement,
competence, and complexity. The taste factor did not agree with the sub-assumptions. It did not
have a positive influence on consumers' perception of value. Because the sample group consists

only the medical personnel, the variances were not related, resulting in similar taste responses.

From the above results, it can be concluded that a small local coffee business in the
eastern region is an interesting business to invest. An initial investment of a small local coffee
business is about 236,000 baht, a net present value of 2,753,235.20 baht, an internal rate of return
of 111%, a payback period of 1 year and 2 months. It is a business that is profitable and offers
financial opportunities. The brand personality factors have a positive influence on consumer
perception of value. In the part of multiple regression analysis from the coefficient (B), it was
found that the sincerity brand personality, excitement, competence, and complexity were related
to the perception of the value of consumers in the same direction. In addition, an investigation of
the relationship between the independent variables using the tolerance and variance amplification
element found that the results of the analysis of all independent variables are in the range of 1.34 -
2.80, which is below the established threshold 5.00. Therefore, it can be concluded that all

independent variables have no degree of correlation with each other.
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VoMo A110C agiwa
EX1 EX2 EX3
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1 1 1 1.00 1914

aoudl 1 maSudnmmAsaudn (Perceived Value)
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ot 1 1 I 0 0.67 %18
ot 2 1 1 1 1.00 1916
Foit 3 I I 0 0.67 %18
o 4 1 1 0 0.67 1514
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Foit 5 1 -1 0 0.00 iEAHE]
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Foit 8 1 -1 0 0.00 1905818
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Foit 20 1 1 1 1.00 1418
Foit 21 1 1 1 1.00 1418
Foit 22 1 1 1 1.00 1418
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2.5 MUIAVIA (Taste)

ot 50 1 1 1 3 1.00 1914
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4.1.5 MATZHM 13 (Profit)

a 4 o a <o
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4.1.5.1 yam ol uva Wand UUNUGNS (Net Present Value: NPV) a10150

9
v A
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Ao ld aail

{ a 4 U o a a [ a
M3 4-10 LaaaMs AR iyamiagiiugnivesgsnanud o 6as1Anan 10%

I Discount wameuuMU  Aunu M) waeouuny  yaanlegu  yasuTgiu  yasiTaqii
Factor (VM) aqns (1) ANTVON ANTUDY ANFUod
HAABLUNY  AUNU (UM)  WaADULMY
(V) qns (1m)
0 1 0 1,185,586.93 -236,000.00 0 236,000.00 -236,000.00
1 0.9091 1,387,830.53 1,287,382.24 202,243.60 1,261,676.73 1,077,817.08 183,859.66
2 0.8264 1,550,484.27 1,401,812.65 263,102.02 1,281,320.20 1,063,892.69 217,427.51
3 0.7513 1,732,201.02 1,532,641.59 330,388.37 1,301,402.63 1,053,181.85 248,220.78
4 0.6830 1,935,214.98 1,678,698.19 402,573.39 1,321,751.83 1,046,794.20 274,957.63
5 0.6209 2,162,022.18 1,872,215.38 483,323.98 1,342,399.57 1,042,303.71 300,095.86
6 0.5645 2,415,411.18 2,033,637.26 543,195.80 1,363,499.61 1,056,865.58 306,634.03
7 0.5132 2,698,497.37 2,246,889.66 664,860.10 1,384,868.85 1,043,662.64 341,206.21
8 0.4665 3,014,761.26 2,487,954.07 767,871.60 1,406,386.13 1,048,174.02 358,212.10
9 0.4241 3,368,091.28 2,763,207.10 880,137.21 1,428,407.51 1,055,141.32 373,266.19
10 0.3855 3,762,831.58 1,185,586.93 999,624.47 1,450,571.57 1,065,216.34 385,355.23
73U 24,027,345.63  18,726,025.07  5,301,320.56  13,542,284.63  10,789,049.43  2,753,235.20
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13,542,284.63 - 10,789,049.43
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1+t * CO]



84

gynanudlyan1dagiugnTueuIuaan Ny 2,753,235.2 U1 Falial
' 4 13 a { 1w IS
winngud naasiniugsnei lanasouunuguainunmsasuuaziinnuduly Tdna

N15QU

4.1.5.2 oA Nana UMMl (Internal Rate of Return: IRR)
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o mldelumsamu 51105060 WD LN WD LLNY
b adausn 1l nodumaoll gNnseol gniazaunoll
0 -236,000.00 - 0 -236,000.00
1 - 1,185,586.93 1,387,830.53 202,243.60 202,243.60
2 - 1,287,382.24 1,550,484.27 263,102.02 465,345.62
3 S 1,401,812.65 1,732,201.02 330,388.37
4 = 1,532,641.59 1,935,214.98 402,573.39
5 = 1,678,698.19 2,162,022.18 483,323.98
6 = 1,872,215.38 2,415,411.18 543,195.80
7 = 2,033,637.26 2,698,497.37 664,860.10
8 = 2,246,889.66 3,014,761.26 767,871.60
9 = 2,487,954.07 3,368,091.28 880,137.21
10 3 2,763,207.10 3,762,831.58 999,624.47
33U -236,000.00 18,726,025.07 24,027,345.63 5,301,320.56
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4.1.5.4 5N IWANDLUNUABAUNY (Benefit Cost Ratio: B/C Ratio)
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4.1.6.1 mIwnnzrinndhremsideunlag (Sensitivity analysis)
a P ' A _— . 3 a o
M35 1as1zrAN laaen1siasundas (Sensitivity analysis) 11115 3A512H
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A o o A 1 = A g
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A a d 1 a
A1TNN 4-12 WﬁﬂTi’JLﬂi"l%ﬁﬂTJ"liJ]h@]?Jﬂﬁ!,ﬂﬁﬂuu‘ﬂﬁﬂ

8n31M3 Sunuitutusieldaadi Aunuuazsield s1vlfanasdunuaad
wasuutas $ounz 5 $ooaz 10 Tiaeunlag founz 5 Sovaz 10

0 -247,800.00 -259,600.00 -236,000.00 -236,000.00 -236,000.00
1 142,964.25 83,684.91 202,243.60 132,852.07 63,460.55
2 198,732.91 134,363.80 263,102.02 185,577.81 108,053.59
3 260,297.74 190,207.10 330,388.37 243,778.32 157,168.27
4 325,941.31 249,309.23 402,573.39 305,812.64 209,051.90
5 399,389.07 315,454.16 483,323.98 375,222.88 267,121.77
6 449,585.03 355,974.26 543,195.80 422,425.24 301,654.68
7 563,178.24 461,496.38 664,860.10 529,935.24 395,010.37
8 655,527.12 543,182.64 767,871.60 617,133.54 466,395.48
9 755,739.51 631,341.80 880,137.21 711,732.64 543,328.08
10 861,464.12 723,303.76 999,624.47 811,482.89 623,341.32

NPV 2,225,582.73 1,697,930.26 2,753,235.20 2,076,120.97 1,399,006.74

IRR 86% 64% 111% 85% 60%

B/C Ratio 1.20 1.14 1.26 1.19 1.13

PB 1Y M 2Y 3M 1Y 2M 1Y ™M 2Y SM
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procedure.

Item-Total Statistics

Reliability Statistics
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Cronbach's

Alpha

Cronbach's Alpha Based

on Standardized Items

N of Items

934

53

Scale Mean if | Scale Variance if | Corrected Item- [Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
ot 1 m3¥udammasidud (Perceived Value)
1.1 931 (Price)
Price 1 203.733 413.926 .309 .933
Price 2 203.533 406.602 .553 .932
Price 3 203.533 414.533 315 933
Price 4 203.567 411.289 347 933
1.1 M5 (Price)
Quality 5 203.767 405.633 .570 .932
Quality 6 203.633 400.930 .691 931
Quality 7 203.600 407.972 .549 932
Quality 8 204.067 411.099 .400 933
Quality 9 203.667 418.920 .170 934




Item-Total Statistics

Scale Mean if | Scale Variance if | Corrected Item- [Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
1.3 NUYUMNMSIFUINS (Service Quality)
Service Quality 10 203.633 417.413 142 935
Service Quality 11 203.300 404.424 673 931
Service Quality 12 203.400 405.145 541 932
Service Quality 13 203.300 408.700 458 932
Service Quality 14 203.667 407.195 .548 932
Service Quality 15 203.367 400.861 .693 931
nowi 2 YAANNINATIAUAL (Brand Personality)
2.1 MUAIND3310 (Sincerity)
Sincerity 16 203.633 415.344 369 933
Sincerity 17 203.233 408.323 .553 .932
Sincerity 18 203.167 406.695 .595 .932
Sincerity 19 203.233 410.461 475 .932
Sincerity 20 203.267 407.651 .589 .932
Sincerity 21 203.433 410.185 485 .932
Sincerity 22 203.500 404.603 .601 931
Sincerity 23 203.333 413.816 419 .933
Sincerity 24 203.367 401.757 513 .932
2.2 ruanuAmdy (Excitement)
Excitement 25 203.433 409.151 487 .932
Excitement 26 203.500 406.052 .633 931
Excitement 27 203.500 413.017 354 933
Excitement 28 203.400 403.766 .653 931
Excitement 29 203.467 400.878 .634 931
Excitement 30 203.533 402.257 .545 932
Excitement 31 203.567 403.151 .584 931
Excitement 32 203.600 401.076 .664 931
Excitement 33 203.433 405.220 .583 932
Excitement 34 203.567 403.564 482 932
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Item-Total Statistics

Scale Mean if | Scale Variance if | Corrected Item- [Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
2.3 é’mmmmmm (Competence)
Competence 35 203.533 406.120 .609 931
Competence 36 203.433 408.875 465 932
Competence 37 203.433 406.185 .588 932
Competence 38 203.533 406.120 .569 932
Competence 39 203.667 407.471 478 932
Competence 40 203.433 407.426 483 932
Competence 41 203.467 406.878 .582 932
Competence 42 203.567 406.047 .556 932
Competence 43 203.567 406.599 483 932
2.4 MUANNFUGOU (Sophistication)
Sophistication 44 204.100 417.403 232 .934
Sophistication 45 204.167 422.695 .041 935
Sophistication 46 203.867 412.464 418 933
Sophistication 47 203.833 404.902 413 933
Sophistication 48 204.100 416.300 150 935
Sophistication 49 203.500 403.362 .505 .932
2.5 MUIABIA (Taste)
Taste 50 203.733 417.306 177 .934
Taste 51 204.267 417.099 127 936
Taste 52 204.467 421.430 .031 .937
Taste 53 203.400 416.524 192 .934
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1 M35u3AMMATIAUM (Perceived Value)

1.1 MU (Price)

Reliability Statistics
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Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
778 778 4
Item-Total Statistics
Scale Mean if | Scale Variance | Corrected Item- |[Squared Multiple |Cronbach's Alpha if
Item Deleted | if Item Deleted |Total Correlation Correlation Item Deleted
Price 1 11.867 3.430 .651 475 .689
Price 2 11.667 3.540 .615 430 708
Price 3 11.667 4.023 471 232 77
Price 4 11.700 3.252 .603 373 716
1.2 MUAMMNN (Quality)
Reliability Statistics
Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
774 771 5
Item-Total Statistics
Scale Mean if | Scale Variance | Corrected Item- |Squared Multiple | Cronbach's Alpha
Item Deleted if Item Deleted |Total Correlation Correlation if Item Deleted
Quality 5 15.033 4.723 .652 .655 .694
Quality 6 14.900 4.507 .686 .669 .679
Quality 7 14.867 5.361 515 .324 743
Quality 8 15.333 5.333 457 334 763
Quality 9 14.933 5.651 429 316 769




1.3 MUAMMNWNISIADIMNS (Service Quality)

Reliability Statistics

Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
.828 .842 6

Item-Total Statistics
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Scale Mean if | Scale Variance if | Corrected Item- | Squared Multiple [Cronbach's Alpha

Item Deleted Item Deleted Total Correlation Correlation if Item Deleted
Service Quality 10 20.467 10.809 217 170 .891
Service Quality 11 20.133 9.982 .614 404 798
Service Quality 12 20.233 8.737 764 765 763
Service Quality 13 20.133 8.947 762 .690 765
Service Quality 14 20.500 10.190 528 392 813
Service Quality 15 20.200 8.510 .854 786 744

@ouN 2 YAANMNASIAUA (Brand Personality)

2.1 MUANND340 (Sincerity)

Reliability Statistics

Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
815 811 9




Item-Total Statistics
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Scale Mean if | Scale Variance if | Corrected Item- | Squared Multiple [Cronbach's Alpha
Item Deleted Item Deleted Total Correlation Correlation if Item Deleted
Sincerity 16 33.467 15.499 335 322 .814
Sincerity 17 33.067 13.720 .612 .688 784
Sincerity 18 33.000 13.793 574 .672 788
Sincerity 19 33.067 13.857 .582 .683 .788
Sincerity 20 33.100 13.679 .636 .652 782
Sincerity 21 33.267 14.547 438 .510 .805
Sincerity 22 33.333 13.471 .560 .692 790
Sincerity 23 33.167 15.799 252 .181 .822
Sincerity 24 33.200 11.752 .630 .654 783
2.2 BuANMAMAY (Excitement)
Reliability Statistics
Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
.870 .872 10
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- | Squared Multiple |Cronbach's Alpha
Item Deleted Item Deleted Total Correlation Correlation if Item Deleted
Excitement 25 35.933 27.099 592 .661 .857
Excitement 26 36.000 27.724 .547 420 .861
Excitement 27 36.000 28.759 364 .460 .873
Excitement 28 35.900 26.783 .617 .619 .855
Excitement 29 35.967 25.964 .601 .643 .856
Excitement 30 36.033 26.033 .533 421 .863
Excitement 31 36.067 25.444 .686 722 .849
Excitement 32 36.100 24.783 798 .838 .840
Excitement 33 35.933 26.409 .642 765 .853
Excitement 34 36.067 25.651 .538 469 .863




Y
2.3 NHANNTINITD (Competence)

Reliability Statistics

Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
.873 .873 9

Item-Total Statistics
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Scale Mean if | Scale Variance if | Corrected Item- | Squared Multiple [Cronbach's Alpha

Item Deleted Item Deleted Total Correlation Correlation if Item Deleted
Competence 35 31.900 22.645 231 299 .890
Competence 36 31.800 19.821 .616 .616 .859
Competence 37 31.800 20.028 .629 .658 .858
Competence 38 31.900 18.990 775 741 .845
Competence 39 32.033 19.068 .683 741 .853
Competence 40 31.800 19.959 554 479 .865
Competence 41 31.833 20.006 .656 .664 .856
Competence 42 31.933 18.892 767 .803 .846
Competence 43 31.933 19.306 .613 71 .860

2.4 MUANNFUHFOH (Sophistication)

Reliability Statistics

Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
.621 .659 6




Item-Total Statistics
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Scale Mean if | Scale Variance if | Corrected Item- | Squared Multiple |Cronbach's Alpha

Item Deleted Item Deleted Total Correlation Correlation if Item Deleted
Sophistication 44 18.033 8.309 259 455 .609
Sophistication 45 18.100 8.231 291 .584 .600
Sophistication 46 17.800 6.924 .682 .585 480
Sophistication 47 17.767 7.357 205 467 .652
Sophistication 48 18.033 6.171 436 254 541
Sophistication 49 17.433 6.806 .390 .196 .562

2.5 MUSABIA (Taste)
Reliability Statistics
Cronbach's Alpha Based
Cronbach's Alpha N of Items
on Standardized Items
314 337 4
Item-Total Statistics
Scale Mean if [tem |Scale Variance if | Corrected Item- |Squared Multiple | Cronbach's Alpha
Deleted Item Deleted | Total Correlation Correlation if Item Deleted

Taste 50 10.367 4.033 191 .052 230
Taste 51 10.900 3.541 .140 .027 287
Taste 52 11.100 3.610 .108 .014 333
Taste 53 10.033 3.826 237 .068 179
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Fusuns - qns Fwans o1fiad Ry
Ausznoums 5107 1 3,400.00 3,740.00 - Jaiuoriad
Ausznoums 08 2 3,000.00 3,450.00 3,450.00
Ausznoums 50 3 3,700.00 4,255.00 4,255.00
dsznouns 516 4 2,800.00 2,520.00 2,520.00
Ausznoums 518 5 3,200.00 3,200.00 3,200.00
Asznouns 510 6 3,800.00 4,560.00 4,560.00
Ausznoums s 7 3,900.00 3,315.00 3,315.00
dusznoums 510 8 4,200.00 3,780.00 3,780.00
dusznoums 5 9 4,700.00 3,760.00 - Uatueriag
Ausznouns 578 10 3,500.00 3,500.00 3,500.00
dusznoums S 11 4,500.00 5,400.00 - Uatueriag
dszneums 570 12 5,000.00 6,000.00 6,000.00
FINAADLUNU 45,700.00 47,480.00 34,580.00
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fuduns - qng Fwans oiing 39U
WaRDULNY / U 45,700.00 47,480.00 34,580.00 127,760.00
Nammmumﬁ'a / 3,808.33 3,956.67 2,881.67 10,646.67
HanauLNY / Flanyd 19,041.67 3,956.67 2,881.67 25,880.00
HARDLLNY / 1ADU 76,166.67 15,826.67 11,526.67 103,520.00
nanoUUNY / U 914,000.00 189,920.00 138,320.00 1,242,240.00
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